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My home is smart4

My car is a computer3

 

My meet-ups are virtual2

 

A world in digital transformation
My transactions are frictionless1



Dematerialisation …



Technology Radar August 2019
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Dematerialisation …



Holoportation is a thing now
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May you live in

interesting times *

* Old Chinese curse



How will Covid impact 
the speed of change?
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New 
normal

Old

Normal



What has changed?

The way we work
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The way we touch

The way we authenticate

The way we travel

The way we engage

The way we exercise
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Gadget of the year?



What we learned  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Buy it online !
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E-Commerce is booming But the marketing model 
is broken

“We’ve seen two years’ 
 



- Microsof 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E-Commerce is booming But the marketing model 
is being challenged
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Social Media attention 
is overpriced and under regulatory pressure
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Direct to Consumer Brands´

Biggest challenge:
How do we create: 

- Inspiration

- Personal service

- Trust

- Engagement

- Intimacy

- Interaction

- Relations

- Up sales and cross sales


Without a physical channel?
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The best of both worlds



Introduction to Liveshopping on the Internet

- Create Real-time shoppable video events on your website


- Customers can chat with you and each other during the live event


- Buy directly from the event


- Fully integrated with your existing ecommerce solution


- Take back ownership of your customer relations and data


- Create great and compelling content for your website
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At its peak, QVC and HSN, generated a combined 
$10 billion in revenue per year!



Liveshopping
TV-shopping on steroids! 💊
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11.11.20

“$7.4 billion -  10% of all revenue came from live streaming”

“Taobao Launched 30 live stream channels during the event”



Live streaming is now a profession in China

“Viya - Taobao’s top live-stream anchor
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https://www.verdict.co.uk/china-ecommerce-livestreaming/


Our liveshopper event platform

Customer

interaction
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Buy products

Live Event



How does it look?
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The question is:
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How can we serve 
our customers even better 
with the use of live video 

to support our Brand, our sales 
and our customer service?



Several other areas, 
we don’t have time to cover:
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National controlled 


Touchless 



Everything as a 



AR glasses 
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A link to my articles and whitepapers

https://timfrankandersen.medium.com/

timfrankandersen.medium.com
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The Pandemic has forever 
changed our behaviour, 
and will take us to a new normal

 
For future inspiration 
- look more to the East



Thank you
tim@liveshopper.net

+45 20 12 84 22

22.11.21

mailto:youremailadress@liveshopper.dk

