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1. COVID -19 
STATUS
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MAJOR TOPICSTHAT WE BELIEVE WILL BE WITH US FOR THE 
NEXT MONTHS AND MAYBE EVEN LONGER...
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Uncertainty about the 
Economy and Spending

Uncertainty about 
Health and Hygiene

Uncertainty about Social
Life & Gatherin gs



CORONAVIRUS IS CONTINUING ITS SPREAD ACROSS THE WORLD, 
WITH OVER 18 MILLION CONFIRMED CASES IN 188 COUNTRIES. MORE 
THAN 700,000 PEOPLE HAVE LOST THEIR LIVES.

The WHO says Latin America is the epicentre of the pandemic. Brazil has the second highest number of cases in the world and has 
recorded almost 96,000 deaths, while Mexico, the second-most affected country in the region, has recorded almost 49,000 deaths. 
Cases are also increasing rapidly in Colombia, Peru, Argentina and Bolivia.

SOURCE: https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4
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The World Health Organization's 
(WHO) special envoy David Nabarro 
told the BBC that the virus is capable 
of "surging back really quickly" and 
is "returning all the time".

https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4


DECREASINGCASE TREND INTURKEY STARTED TO RISEAGAINAFTER 
HOLIDAYSINTHE LAST TWO WEEKS.

In Turkey there are 261.194cases 
and 6.163 deaths and 239.797 
recovered patient.

After Social isolation restrictions 
were lifted, the number of cases 
have increased. Increasing trend 
was observed starting from 4th of 
June to 17th of June. During the 
mid of summer the downtrend 
has started again. However, 
holidays have had negative 
impact on cases.

SOURCE: https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4
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https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4


ECONOMIC UNCERTAINTY IS PREDICTED TO CONTINUE GLOBALLY
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Global growth is projected at ï4.9 percent in 2020, 1.9 percentage points below the April 2020 World Economic Outlook (WEO) forecast. The 
COVID-19 pandemic has had a more negative impact on activity in the first half of 2020 than anticipated, and the recovery is projected to be 
more gradual than previously forecast. In 2021 global growth is projected at 5.4 percent. Overall, this would leave 2021 GDP some 6İ 
percentage points lower than in the pre-COVID-19 projections of January 2020. 

SOURCE: https://www.imf.org/en/Publications/WEO/Issues/2020/06/24/WEOUpdateJune2020
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https://www.imf.org/en/Publications/WEO/Issues/2020/06/24/WEOUpdateJune2020


NEW WORDS & CONCEPTS TAKING PART IN OUR LIFE 

Pandemic 
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WHAT WE HAVE BEEN THROUGH AND STILL GOING THROUGH.
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Acute Outbreak Adapting to New Normal 

11 March

The Minister of Health 
announced the first case of 

corona virus.

Schools were vacationed due 
to the corona virus.

12 March

Umrah passengers (10K 
passanger) quarantinedin 

Ankara.

15 March

16 March

Entertainment places and 
cafes have been temporarily 

closed.Restrictions were 
applied to mosques, as well.

18 March

First person, 86 years old 
man died because of 

Covid-19.

Lockdown wasdeclared on 
people over the age of 65.

21 March

25 March

Schoolswere vacationed 
until April 30.

27 March

Intercity transportation 
is restricted.

Total death number 
passed 100 people. 

29 March

3 April
Covid-19 city breakdowns were 
announced. 8.852 people were 
confirmed as Covid-19 positive 

in Istanbul.

President Recep Tayyip Erdoĵan
bannedsalesof masks, 

government would give free 
masks to everyone for support.

6April

10April

Lockdown was declared for the 
weekend for the first time.

12 April
S¿leymanSoylu resigned after the 
reactions to the management of

the lockdown but resignation wasnôt 
accepted by President Erdoĵan.

16 April
Layoffs were banned for 3 

months. Government support 
for workers taking unpaid 

leave.

4 days of lockdown was 
declared. 23th to 26th of April 
were curfewed. This is the 
longest lockdown of Covid-19.

20 April

29 April

ZiyaSeluk announced 
that remote education is
extended until 31 May.

3 May
For the first time, number of 
healed patients exceeded the 
number of existing Covid-19 

patients.



AT SOME POINT, NEW NORMAL HAS ARRIVED. 
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4 MAY

Covid19 guide was 
prepared by 
Turkey's health 
ministry

5 MAY

Single-double plate 
restriction for taxis 
lifted

10 MAY

Going out for 4 
hours permisson 
was given to over 
the age of 65

11 MAY

Barbers, hairdressers, 
beauty salons and 
shopping malls 
opened

1 JUNE 

The number of pandemia
hospitals has been reduced and 
normal operation has been re-
opened. Travel limit has been 
removed. Curfews have been 
lifted. Restaurants, cafes, 
swimming pools, spas, beaches 
were opened.

27 MAY

The ban on entry and exit to 13 
cities has been lifted.These 
cities are: Kayseri, Aydēn, 
Antalya, Muĵla, Mersin, 
Mardin, ķanlēurfa, Gaziantep, 
Erzurum, Van, Diyarbakēr, 
Ordu, Trabzon.

20 MAY

Banners were posted in the 
workplaces, the status of the 
place, the working hours 
and the maximum number 
of people who can coexist
has clarified on this posters.
HES sysyem started.

13 MAY

Going out permission
was given to under 
the age of 20

9 JUNE

The closing time of 
restaurants and 
cafes has been 
extended from 
22.00 to 24.00.

27-28 JUNE

Higher Education 
Institutions Exam

1 JULY

Health workers were given a day 
off. Nurseries are opened. Wedding 
halls were opened with the 
condition of not exceeding 25% 
capacity. Cinema, theater and show 
centers were opened.

17 JULY

Removal of 
restrictions on 
termination of 
employment or 
service contracts

1 AUGUST

Social security 
audits are resumed

24 AUGUST

Opening of private and public education 
institutions (kindergarten, primary 
school, secondary school, high school) in 
the last week of August, with make-up 
education for the 2020 -2021 academic 
year.



WITH THE COMING OF NEW NORMAL, PEOPLE SEARCHED FOR 
A SAFER OUTDOOR ACTIVITY.

11Source: Google Trends 



APPROXIMATELY 30 MILLION CONTENT WERE SHARED ABOUT COVID -
19 DURING THE PERIOD OF ACCUTE OUTBREAK, ADAPTING NEW 
NORMAL AND NORMALISATION PERIOD.
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Pagetype Breakdown

Twitter became one of the main sources in the whole 
Covid-19 time. Health Ministerôsactive Twitter usage 
one of the reason of it. 

SOURCE: Brandwatch
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First death case 

announced

PEAKED DURING THE ACUTE OUTBREAK, THE CONVERSATION 
STARTED TO DECREASE.

First COVID-19

Case in Turkey

Mentions which are related directly with çcoronavirus or 

covid-19è are decreasingwhil weôre enterinhg to the 

recovery phase. 

Normalisation

During the normalisation period,  eventhough the 

conversation strated to decrease, most prominent topics is 

the number of cases. 

Covid ï19 number of cases mentions

SOURCE: Brandwatch



COVID-19, MOSTLY HAS OCCUPIED OUR TWITTER AGENDA AT THE 
BEGINNING. AFTER PEOPLE STARTED ADAPTING TO NEW NORMAL, 
SOCIAL PROBLEMS AND ENTERTAINMENT TOPICS RETURNED TO OUR 
AGENDA. 

14

14

Acute Outbreak Adapting New Normal

Normalisation

Eventhough case numbers worried Twitter 
users, people continued to share social and 
entertainment contents more.

SOURCE: https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4

https://platform.datorama.com/external/dashboard?embedpage=f98cf2fb-520f-474c-a126-d11a6a46fff4


2. CONSUMER REACTION TO 
OUTBREAK

15



CONCERN TOPICS: THE WORSENING OF THE ECONOMIC SITUATION 
CREATES MORE ANXIETY THAN THE POSSIBILITY OF THE SECOND 
WAVE

SOURCE: GroupM Turkey Covid-19 Survey ïWave 3 (Q1- Below are some expressions of people's concerns about covid-19. Please indicate your rate of agreement with the sentences in each line?)
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ƎƛǘƳŜǎƛƴŘŜƴ ǾŜ ƛǒǎƛȊƭƛƐƛƴ ŀǊǘƳŀǎƤƴŘŀƴ

ŜƴŘƛǒŜƭŜƴƛȅƻǊǳƳ

TƪƛƴŎƛ ŘŀƭƎŀƴƤƴ ƻƭƳŀǎƤƴŘŀƴ ƻƭŘǳƪœŀ
ŜƴŘƛǒŜƭŜƴƛȅƻǊǳƳ

DŜƭŜŎŜƪ ƘŀƪƪƤƴŘŀ ƻƭŘǳƪœŀ ŜƴŘƛǒŜƭƛȅƛƳBu durum beni ve ailemi finansal
anlamda daha dikkatli olmaya  ve
ǀƴƭŜƳƭŜǊ ŀƭƳŀȅŀ ȊƻǊƭŀŘƤ

YƻǊƻƴŀǾƛǊǸǎ ƎǸƴŘŜƳƛ ƎǸƴƭǸƪ ƘŀȅŀǘƤƳƤ
etkiliyor

 ǳ ŀƴŘŀ ƛœƛƴŘŜ ōǳƭǳƴŘǳƐǳƳǳȊ ŘǳǊǳƳ
ōŜƴƛ ƻƭŘǳƪœŀ ŜƴŘƛǒŜƭŜƴŘƛǊƛȅƻǊϐ  ǳ
ŀƴŘŀ ƛœƛƴŘŜ ōǳƭǳƴŘǳƐǳƳǳȊ ŘǳǊǳƳ
ōŜƴƛ ƻƭŘǳƪœŀ ŜƴŘƛǒŜƭŜƴŘƛǊƛȅƻǊ

Kendime ne kadar dikkat edersem
ŜŘŜȅƛƳ ƘŀǎǘŀƭƤƐŀ ȅŀƪŀƭŀƴŀŎŀƐƤƳŘŀƴ

korkuyorum

YŜǎƛƴƭƛƪƭŜ ƪŀǘƤƭƳƤȅƻǊǳƳYŀǘƤƭƳƤȅƻǊǳƳbŜ ƪŀǘƤƭƤȅƻǊǳƳ ƴŜ ƪŀǘƤƭƳƤȅƻǊǳƳYŀǘƤƭƤȅƻǊǳƳYŜǎƛƴƭƛƪƭŜ ƪŀǘƤƭƤȅƻǊǳƳ

%44 %57

%70

1. Wave

%85 %73

2. Wave 3. Wave

çThe current situation we are in worries me a lot è

Although people are afraid of financial uncertainty and the deterioration of the 
economy, they rely on themselves when it comes to hygieneand self 
protection . Those who pay attention to their personal hygiene are less afraid of 
getting sick.

The main reason for the increasing anxiety 

for the future is financial uncertainty



CONSUMERS MOSTLY HAVE ANXIETY ABOUT ECONOMICAL SITUATIONS. AND 
THERE IS ONE IMPORTANT QUESTION IN MINDS: HOW WILL THE PERSONAL 
FINANCE SITATUATION BE AFFECTED WHEN ALL THE WORLD GET THROUGH 
THE PANDEMĸC PERIOD?

Economical rescession is the key point (%82) that worries consumers. %80 is also worrying for financial security. 

Fearing for second wave (%77) is the third anxiety reason which sums up the situation best for us. The pandemic hasnôt over yet and 
more than half of consumers forecasting it will be continuing at least 5 months, despite every normalization and distant soci alizing 
rules weôre expecting for second wave.

17

82%
80%

77%
75%

73%

51%

Economic recession Financial security Second Wave Overall anxiety Future Impact on health

SOURCE: GroupM Turkey Covid-19 Survey ïWave 3 (Q1- Below are some expressions of people's concerns about covid-19. Please indicate your rate of agreement with the sentences in each line?)



MONETARY SIDE OF PROBLEMS 

SOURCE: GroupM Turkey Covid-19 Survey ïWave 3 (Left  Q2- When considering personal or household income, which of the following statements best describes your current situation?, Right Q3- How has Covid-19 affected your business?)

18

олΣту҈

мтΣрл҈

13,66% 13,31%

7,55%
сΣпн҈

5,43%
4,11%

мΣнп҈

0,00%

5,00%

10,00%

15,00%

20,00%

25,00%

30,00%

35,00%

Bu soru bana
ǳȅƎǳƴ ŘŜƐƛƭ

5ŀƘŀ ǀƴŎŜƪƛ
Ǝƛōƛ œŀƭƤǒƳŀȅŀ

devam
ediyorum

4ŀƭƤǒƳŀ
saatim ve
ŀƭŘƤƐƤƳ ǸŎǊŜǘ
ŀȊŀƭǘƤƭŘƤ

TǒƛƳƛ
kaybettim

«ŎǊŜǘǎƛȊ ƛȊƛƴŜ
œƤƪŀǊƤƭŘƤƳ

5ƛƐŜǊ5ŀƘŀ ǀƴŎŜƪƛ
gibi

œŀƭƤǒƤȅƻǊǳƳ
ancak evden
œŀƭƤǒƤȅƻǊǳƳ

!ƭŀŎŀƐƤƳ
zam/bonus
ertelendi

 ƛǊƪŜǘ ȅŀƴ
ƘŀƪƭŀǊƤ
ƪŀƭŘƤǊƤƭŘƤ

%66 Baby Boomers
%43 Generation Z

The epidemic affected my income.

The epidemic did not affect my income 

right now, but I expect it to affect in the 

future.

I don't think the outbreak will have an 

impact on my income.

I have no idea

%57

%27

%3

%13

57% said that their income was affected due to the outbreak, while 17% said that they continued to work as before to 
make money in the worsening economic conditions. In addition to financial deterioration, this situation leads to a 
decrease in living standards and a decrease in trust in the work.

The pace of work has not decreased, but customers have.



WHEN IT COMES TO THE SECOND WAVE THE MOST FREQUENTLY 
ASKED QUESTION IS WHEN IT WILL BE?

19Source: Brandwatch
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Consumers think that Autumn will be very dangerous for Covid-19. It is thought that  The Second Wave will be encountered 
during the Autumn. It can be say that consumers will be more anxious during the Autumn. It is important to give supportive 
messages. Especially supporting messages with solid informations.


